
Social Media Video Advertising

1



• 6 out of 10 US Internet users have a social media profile.
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• 70% of users use applications monthly.

• More than 6 billion minutes are spent on Facebook each day.

• Average Facebook user has 120 friends.

• Viral Coefficient – for every user that engages your brand, how 
th d th b i i t b di i th hmany others do they bring into your branding experience through 

‘pass-around’ and Invites?

• Performance
1 While CTR on social sites has been found to be lower1. While CTR on social sites has been found to be lower, 

engagement with ads is significantly higher. 
(Mediaweek/Lotame).

2 Most top advertisers doubled their ad spend on social in2. Most top advertisers doubled their ad spend on social in 
the past 12 months. (Nielsen).

•Targeting – type of application being used, age, gender, 
relationship status, number of friends, geo-location, favorite
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relationship status, number of friends, geo location, favorite 
movies, favorite books, favorite sports teams.
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Users “Allow” Applications it into their profile
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User’s see SocialVideoBytes while opening their Apps:
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MEASURABLE BENEFITS
• Gain unprecedented access into your campaign user demographics (age, sex,   

location, education, activities, content interests and more)

• Measure click‐throughs and track all social network traffic for your campaign on 
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the Newsfeed, Invites, Notifications and Profile Boxes

• Learn who your most loyal and engaged users are, and keep track of their latest 

trends and interests

FIND YOUR SOCIAL INFLUENCERS
Online social networks provide an unprecedented opportunity to identify your key 
influencers and trigger them to share, communicate and engage their friends and 
family around your brand.

SEE YOUR DEMOGRAPHICS AND HOW THEY ENGAGE
• Access deep demographics and interest profiles for all campaign users

• Track most active, loyal and influential users
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SOCIAL USER DEMOGRAPHICS

What are the social demographics and interests of my users and their friends? 
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